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First released in 1989, the ETRO fragrance collection envisages perfumes as an 

art of the intellect and a striking artisan alchemy that infuses timeless memories 

with inebriating emotions to become purely sophisticated essences.

Entirely crafted in-house, in collaboration with expert maître parfumeurs, the 

collection features 23 universal blends comprised of eaux de toilettes and 

eaux de perfumes.

The range further includes the bath line and ambient fragrances – exemplified 

in green and fuchsia, respectively – for a complete and enveloping olfactory 

journey to awaken all senses while transporting them to faraway confines and 

yet unexplored sensations.

In this broad and evocative range, natural ingredients take center stage 

wafting through zesty spices and lavish incenses towards warm woody notes 

intermingling with resins, herbs, and citrus fruits.

Exuding the brand’s vision of flair and fascination, ETRO’s fragrance collection 

is an immersive and caressing universe to explore, discover, and enjoy every 

day in ever changing ways. As the newest experience added to this choral 

narrative extends beyond the customary routine to deliver an inventive ritual 

of self-expression, different fragrances can also juxtapose and interweave like 

the precious threads of a beautiful fabric.



90



91



100

From the name of an ancient Moroccan palace, a perfume that 

visualises contemplation lost in a sacred garden, in the balmy 

dusk, the air heavy with oriental jasmine. A refuge for the soul 

where we can find, when needed, energy and equilibrium, an 

escape from the world and the everyday to wrap ourselves in 

the energy of a new spirituality.

PALAIS JAMAIS

TOP NOTES
Bergamot, Lemon,

Coriander, Cardamom

MIDDLE NOTES
Arabian Jasmine, 

Palmarosa, Paraguay 
Petitgrain, Maté 

Absolute, Pepper, Birch 
Wood

BASE NOTES
Vetiver, Oakmoss,

Clary Sage
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SIZE PRODUCTSPACKAGING

40 ml / 1,35 fl. oz
125 ml / 4,22 fl. oz

SHOWER GEL

SHAMPOO

CONDITIONER

BODY LOTION

BATH SALTS

Bottle

25 g / 0,88 oz
45 g / 1,58 oz

SOAPPaper Wrapped

250 ml / 8,45 fl. oz
cm 5,5 x 14,1 h

SHOWER GEL

SHAMPOO

CONDITIONER

HAND & BODY CREAM

HAND WASH

Stand Alone Dispenser

ETRO | PALAIS JAMAIS

V

I



102

SIZE PRODUCTSPACKAGING

45 g / 1,58 oz

125 ml / 4,22 fl.oz

2 PLEAT WRAPPED SOAP

SHOWER GEL BOTTLE

SHAMPOO BOTTLE

CONDITIONER BOTTLE

BODY LOTION BOTTLE

BATH SALTS BOTTLE

Gift Set

ETRO | PALAIS JAMAIS



Is New Tradition, the sum of artisan know-how and creative experimentation.

The entrepreneurial venture began in 1968, when Gimmo Etro, the brand’s visionary founder, launched 

a production of highly prestigious fabrics using noble and natural fibres, which he embellished with 

original designs and innovative colour ways.

In 1981 the furnishing textiles line made its debut. The Paisley motif used to enrich the first collection 

was set to become the Etro mark of identity.

The product range added another string to its bow in 1984 with leather goods and the bag and travel 

bag collection in Paisley jacquard fabric, which, thanks to its special resin finish, was to become a 

symbol of pure elegance.

In 1986 Etro launched the home accessories and complements collection, thus consolidating the 

brand’s lifestyle concept.

The creation of the Etro Perfumes division in the late 1980s was a natural consequence and today the 

collection extends to exclusive fragrances and a dedicated boutique.

The 1990s saw the unveiling of the first men’s and women’s prêt-à-porter collections, their inventive 

and recherché style earning the label instant recognition.

The materials, the workings and a special talent with prints are what make Etro unique and unrepeatable.

The Brand




